18th – 20th September 2014
Pestana Chelsea Bridge Hotel, London

Programme of Events

Thursday 18th September
19.30 – 21.00

Welcome Cocktail & Canapé Reception

Friday 19th September
08.30 – 09.00
09.00 – 11.05
11.05 – 11.30
11.30 – 13.45
13.45 – 15.00
15.00 – 17.00
17.15 – 18.00
19.30 – 23.30

Registration & Welcome Coffee
Conference Sessions
Coffee Break & Networking
Conference Sessions
Lunch
Breakout Sessions & Networking
RDO Annual General Members Meeting
The Moonlight Party

Saturday 20th September
08.45 – 09.15
09.15 – 11.00
11.00 – 11.30
11.30 – 13.45
13.45 – 15.00
15.00 – 17.15
20.00 Onwards

Registration & Welcome Coffee
Conference Sessions
Coffee Break & Networking
Conference Sessions
Lunch
Conference Sessions
Gala Dinner & Wrap Party

Sunday 21st September
Departure

Welcome to London and to the 2014 RDO
Conference – RDO5
There is a new buoyancy in the air as the British economy takes a positive
upward swing, so it could not be more apt that the venue for RDO5 is the
creative, vibrant and always ahead-of-the-curve capital city of London.
I can’t think of a better networking and idea exchange forum for anyone
working in our exciting industry than the RDO Conference. This year’s theme
is “Stronger Together” – it’s so important to build on what we achieved last year so we all stay ahead of
the game, solidify our successes and keep up on the important new developments within our industry
that are key to the way forward. Asking questions, ﬁnding solutions, leveraging our community spirit,
sharing our expertise and frank discussion are just some of the things to look forward to at RDO5 – and
we will make sure there’s plenty of time for valuable networking, too!
We have a fantastic line-up of speakers this year. I’m delighted to welcome our moderator for RDO5,
business leadership coach Jeff Grout, who among other things transformed the largest specialist
recruitment consultancy in the world, Robert Half International, from a small company with two ofﬁces
and 12 staff into a business with a domestic turnover of £65 million, 19 ofﬁces and over 360 staff.
Our Key Note Speaker makes a welcome return, BJ Cunningham knows all about superbrands – and
how to build one – having worked with VW, B&O and Nokia, and now serves on the council of Business
Superbrands.
Business strategist Dean Van Leeuwen, co-founder of TomorrowToday Global is an expert on the
disruptive forces changing the world and the strategies business leaders can employ to improve
organisational performance.
And our third Key Note Speaker, author and inspirational speaker Gerd Leonhard, has been described
as “one of the leading Media Futurists in the World” by The Wall Street Journal. The host of The Future
Show and MeetingOfTheMinds.tv, and Founder of GreenFuturists, Gerd has spoken at over 1,500
engagements in 50+ countries since 2001, addressing over 300,000 executives and professionals, and
is one of today’s most inﬂuential global inﬂuencers.
The RDO team looks forward to welcoming our friends, colleagues and those guests joining us for the
ﬁrst time to London for a full two days of thought-provoking, informative and productive sessions at
what has most deﬁnitely become the must attend event of the year on the timeshare and fractional
industry calendar – RDO5.
Sponsorship is essential to support RDO’s events, and therefore I would like to take this this opportunity
to say a heartfelt “thank you” to our ﬁve principal event sponsors Club La Costa World Resorts & Hotels,
Diamond Resorts International®, Holiday Club Resorts Oy, Interval International and RCI for their
generosity and continued support which we genuinely appreciate.
Additional thanks are also due to RDO5’s other sponsors, Generator Systems, Shawbrook Bank Ltd,
Pestana Hotels & Resorts and Perspective International for their kind support.
Last but not least, I must mention my RDO Conference Working Group colleagues whose tireless and
priceless contribution to RDO5 has been, as always, so valuable and very much appreciated.
And ﬁnally a huge thank you to all delegates for attending this year’s conference, I am very much looking
forward to sharing the coming two days with you all.

Robin Mills
Chairman, RDO Conference Working Group and Communications Council

Moderator and Speakers
RDO5 Moderator – Jeff Grout
Jeff Grout was, until 2000, UK Managing Director of Robert Half International,
the largest specialist recruitment consultancy in the world.
A graduate of the London School of Economics, he joined Robert Half
International as a Recruiter at the age of 28, after an eclectic career as a van
driver, labourer, passport ofﬁce administrator, cleaner, world traveller, Bollywood
actor and local government town planner. He remained with Robert Half
International for almost 21 years and built up the UK operation from two ofﬁces and 12 staff into a
business with a domestic turnover of £65 million, 19 ofﬁces and over 360 staff.
Formerly Business Manager to Sir Clive Woodward from 2002–2006, Jeff is now an independent
business consultant, speaker and coach specialising in leadership, people management, team building,
peak performance, recruitment and retention issues.

Key Note Speakers
BJ Cunningham
Whilst still a teenager BJ Cunningham started his ﬁrst enterprise, importing
classic cars and Harley Davidsons from LA to London. When the market collapsed
he used his considerable debt to launch DEATH Cigarettes – positioned as ‘The
Honest Smoke’. It gained such a foothold that BJ found himself taking on the
combined might of the industry in the European Court of Justice.
Then, with a growing reputation for challenging norms, BJ set up a brand marketing agency and built a
client list including Volkswagen, B&O and Nokia. Having sold the company and proved his credentials
as a true serial entrepreneur, he and his wife created and ran the luxury shoe designer Georgina
Goodman until its acquisition by venture capitalists.
BJ is a Visiting Professor at Brighton University, serves on the council of Business Superbrands and
travels the world giving inspiring keynote presentations.

Dean van Leeuwen
An expert on the future of work, researcher and business strategist, Dean is a
co-founder and partner of TomorrowToday Global.
He has over 20 years experience working in innovation and strategic planning.
He speaks on disruptive forces changing the world and the strategies business
leaders can employ to improve organisational performance.
He contributes to executive education programs and lectures at prestigious academic institutions around
the world including – London Business School, Henley Management College and the Indian School of
Business.

Gerd Leonhard
Gerd’s background is in the music business; in 1985 he won Berklee College’s
‘Quincy Jones Award’ and subsequently spent 10 years working as a
professional guitar player, composer and producer. He then caught the
Internet-bug and became a digital music & media entrepreneur, serving as
Founder/CEO of several Internet startups, based in San Francisco. In 2002,
following the .com meltdown and the 9/11 crisis, Gerd returned to Europe and found his new calling as
author, futurist, keynote speaker and strategic advisor.
Described as “one of the leading Media Futurists in the World” by The Wall Street Journal, Gerd is also
the host of The Future Show and MeetingOfTheMinds.tv, and Founder of GreenFuturists.
With over 1,500 engagements in 50+ countries since 2001, Gerd has addressed over 300,000
executives and professionals, and is highly regarded as a global inﬂuencer.

Guest Speakers
Don Harrill
With more than three decades of experience in the hospitality industry, Don Harrill
began his lifelong career in hospitality with Hilton Worldwide. He led Hilton into
the timeshare space in the 90s and since joined Holiday Inn Club Vacations in
2005. Under his leadership, this family-owned company, founded in 1982 by
Kemmons Wilson, has expanded to 12 resorts with the creation of the brand
through a strategic alliance with IHG in 2008, resulting in an impressive 51 percent growth in revenue
since that time.

Jules Murray
Jules admits to having an unassailable passion for Customer Service and has
dedicated the last 12 years to the training and development of Managers
and sales people for many large national and international organisations. Her
successful methodology is based on the relationship she builds with her clients
and the effective and interactive design of course content.
‘Spider on the Wall Ltd’ was launched in 2006 with the speciﬁc intention to analyse the Customer Service
levels (via fully comprehensive Mystery Shopper reports) in the Hospitality industry and then design the
appropriate remedy in the form of Coaching and Training Workshops.
Jules has coached, trained and mentored over 5,000 customer-facing employees and their sales leaders
to enable them to achieve sustainable increases in their customer satisfaction and ultimately sales
conversion results.
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Louise Pentland
Louise has, in just four short years, become one of the world’s top “YouTubers”.
This ordinary UK Mum now lives a far from ordinary life. Sharing red carpets with
the likes of Jonny Depp, One Direction, Toby Maguire, Simon Cowell and many
others; interviewing A List celebs such as Kylie Minogue; feted by Google and
adored by a legion of fans around the world, hers is now a jet set whirl of
appearances, sponsors and media.
Yet, within this maelstrom she retains a rare ability to inspire at a one to one level, be a wife and Mum,
and keep feet ﬁrmly on the ground. Louise’s videos address life in microcosm – from life coaching to
feel-good to sponsored product promotion to working with charities, foundations and governments, she
is perfectly positioned to illuminate the hearts and minds of those wishing to talk to tomorrow’s buyer.

Michael Levie
Upon graduating from Essec MBA in hospitality management (IMHI Cornell /
Essec), Michael worked for various international hotel chains including Sonesta
International Hotels Corporation and NH Hotels all over the world.
As Vice-President of Operations he managed large hotel portfolios. Michael also
worked for SynXis (reservation/distribution system), where he started and headed up the European ofﬁce.
Michael Levie is currently a founding partner and in charge of operations at citizenM hotels.

Peter Hales
Peter is an experienced operator in the UK&I branded hospitality market with
over 20 year’s experience.
Before joining M&T, he was an Area Director for IHG, running 12 of their hotels
in the South of England and then running their eight key hotels in London
including the world’s largest Holiday Inn in Cromwell Road. Prior to IHG, he spent a number of years at
Hilton where he managed the 300 bedroom Hilton Brighton Metropole and ﬁve Hiltons across the M4
corridor.
Peter brings his wealth of experience to the M&T managed hotel division where, as MD, he is responsible
for ensuring the hotels optimise their proﬁts for their owners and, with the M&T operational team, are
run professionally and efﬁciently.

Holiday Club
– dream holidays just the way you like it
holidayclubresorts.com/en/

RDO5 Business Sessions
Friday 19th September
09.00 – 09.10: Welcome to RDO5
Calvin Lucock, Chairman of RDO opens the 2014 RDO Conference.

09.10 – 10.00: The Power of Telling the Truth
The brand consultant, Visiting Professor (and Death Cigarettes founder) is now helping to grow Turkey’s
export market and advising British consumer brands on ‘disintermediation.’ In a thoroughly entertaining
speech BJ compares customer loyalty to a long-term relationship, while “discounting is little more than
a one-night stand.” He argues the brand is a promise, not merely a logo: “It’s about showing the authentic
soul of your organisation and your community.”
Speaker:

BJ Cunningham – Serial Entrepreneur

10.00 – 10.45: Re-deﬁning Service
The timeshare industry has made huge inroads in recent years to generically become accepted as part
of the hospitality industry as a whole. In this session though we look to see if we have done enough in
terms of service levels to support that theory or do we need to push on that little bit more to compete
on a level playing surface with today’s hotel industry?
Speaker:

Jules Murray – Director, Spider on the Wall Ltd
Peter Hales – Managing Director, Managed Hotels at Michels and Taylor

10.45 – 11.05: Give Us Time Charity – Presentation by Dr. Liam Fox MP

11.05 – 11.30: Coffee Break

11.30 – 12.15: Current personalised customer service is not enough anymore, it needs to be an
experience...
“Personalised customer service” in most organizations is scripted, measured and in the end feels fake.
Today’s customers don’t accept anymore this one size ﬁts all approach and are looking for an experience
that ﬁts their lifestyle, mood, needs and wants. An experience feels personal, warm, genuine and can
only be delivered by kind, responsible and empowered individuals. A new challenge is upon us in the
service industry...
Speaker:

Michael Levie – Founding Partner, CitizenM Hotels

12.15 – 13.00: Mind The Gap
This multi-media, humour-ﬁlled presentation looks at how a generation gap inﬂuences attitudes and
behaviors. By understanding the impact of different generational value systems, inside and outside your

organisation, you can improve customer relationships, the productivity and interactions of your teams,
and gain insights that will ensure you get the most out of the people you interact with every day.
Understand what shaped and formed Boomers, Gen Xers and Gen Y, and why younger and older
people – staff, customers, family and friends – have such different expectations and approaches to life,
leadership, work and relationships.
Speaker:

Dean Van Leeuwen – Co-founder TomorrowToday & Chief Exploration Ofﬁcer

13.00 – 13.45: At the helm of hospitality… from hotels to timeshares
Stepping out of the Harvard Business School into the role of general manager for Hilton Hotels, Don
spent his early career with Hilton, culminating in the position as executive vice president. He has spent
a lifetime building brands, products and service guidelines for the hospitality industry. More recently, he
has taken this knowledge to the timeshare industry where he led several companies to record growth.
Learn how Don has become a key voice within our industry.
Speaker:

Don Harrill – CEO Holiday Inn Club Vacations

13.45 – 15.00: Lunch

15.00 – 15.55 and 16.05 – 17.00: Breakout Sessions
Each breakout session will run twice during the afternoon, with a coffee break in between from
15.55 – 16.05.
Practical Sales Tips
Join us for a lively panel led session unveiling the top sales practices from the industry’s leading sales
professionals. With many millions in personal sales and hundreds of millions in team sales between them
– the panel have a huge amount of experience to pass on to anyone involved in sales around the world.
There will be plenty of opportunities for questions relating to your own experiences or simply sit back
and enjoy the show!
Moderator: Pete Jones – Managing Director, Generator Systems
Panelists:

Neil Cunliffe – Vice President Sales & Marketing Europe, Diamond Resorts International®
Mark Cushway – CEO, Silverpoint Leisure

Mitigating The Risk
April 2014, the FCA assumed responsibility for all consumer credit lending by UK companies. The
industry is looking at a much tougher regime. The industry is also coming under the spotlight from Claims
companies in the UK. Ignoring such claims can be disastrous. Come and hear from the expert panel
how to avoid the pitfalls.
Moderator: Jackie Murphy – Managing Director, Flagship Consulting Ltd
Panelists:

Kam Sanghani – Head of Holiday Ownership, Consumer Lending, Shawbrook Bank Ltd
Howard Lederman – Barrister, 42 Bedford Row
Eugene Miskelly – Legal Director, Club La Costa World Resorts & Hotels
Chris Emmins – Strategy Director, KwikChex.com

RDO5 Business Sessions
Saturday 20th September
09.15 – 09.20: Welcome to Day 2 of RDO5 2015 Conference
09.20 – 10.15: Success
Is success simply about talent or is it about the application of that talent? Whilst books theorise
about success Jeff felt it better to ask a group of people who know ﬁrst hand about success. He has
subsequently conducted interviews with more than seventy high achievers from business, politics,
military, sport and the media. So what can we learn from their careers?
Speaker:

Jeff Grout – Business Consultant & Speaker

10.15 – 11.00: Industry Self-Regulation – Too Tight, or Too Loose?
We exist in an era where regulation and consumer protection are the sine qua non of any consumer
facing business. Is RDO staying ahead of the curve, by developing its own system of self-regulation to
give the consumer greater conﬁdence, or is RDO going too far too fast? How do we compare to what
is happening in the USA?
Panelists:

Calvin Lucock – RDO Chairman and Managing Director, Holiday Club Canaries
Ward Woods – Managing Director, Regency Resorts
Perry Newton – Project Director, Azure Services Ltd
Robert J. Webb – Partner, Baker & Hostetler LLP

11.00 – 11.30: Coffee Break
11.30 – 12.15: The YouTube Generation... and how to talk to them
To survive, evolve. YouTube is arguably the future of television. It is deﬁnitely the most inﬂuential force in
global media. This is a brand new world, and the next generation holds the key. Louise Pentland, vlogger,
blogger, internet sensation and ordinary vacationing family Mum speaks and answers your questions
on how to engage with and attract the younger buyer.
Speaker:

Louise Pentland – Sprinkle of Glitter

12.15 – 13.00: Re-deﬁning The Product
Short term fractional products have sparked a feeding frenzy of selling to existing members in recent
years by some of the key players in the industry. This session will discuss if we have the right products
to attract much needed new blood, if they need to evolve further or more controversially is this the end
game for the industry?
Panelists:

Peter Booth – Managing Director, Pestana Group
Darren Ettridge – SVP Resort Sales and Business Development (EMEAA),
Interval International
Roy Peires – Founder & Chairman, CLC World Resorts & Hotels
Stuart Lamont – Executive Chairman, Club Leisure Group

13.00 – 13.45: Beyond The “Gold Mine”
As an industry we’re very good at mining our database to generate income and it isn’t unusual for an
owner to upgrade his timeshare more than once. Has this made us complacent? Are we putting enough
energy and investment in to attracting new buyers? This session will look at what’s happening beyond
Europe and what developers and agents outside the timeshare arena think of our strategies.
Panelists:

Howard Nusbaum – CEO & President, ARDA
Rioma Cominelli – Strategic Consultant, Club Leisure Group & CEO Optima Holidays
Peter Robinson – Managing Director Association of International Property Professionals
(AIPP)

13.45 – 15.00: Lunch

15.00 – 15.45: Stronger Together
Still today, associations need to primarily focus on their own sectors both from a representation
perspective as well as geographic. However increasingly the lines of deﬁnition are becoming increasingly
blurred, therefore we ask in this panel session if we are stronger together and if so what are the
parameters if any at all?
Panelists:

Eugene Miskelly – Legislative Council Chairman, RDO
Harry Taylor – Executive Chairman, TATOC
Howard Nusbaum – CEO & President, ARDA
Paul Gardner Bougaard – Chief Executive, RDO
Robin Mills – Communications Council Chairman, RDO

15.45 – 16.00: Presentation by Christel House

16.00 – 17.00: Digital transformation in the hospitality, travel, tourism and the timeshare industries:
opportunities and challenges in the next ﬁve years
Digital transformation is now happening in all industries, from music to movies/TV to banking, tourism
and travel. Millennials and the so-called digital natives will dramatically redeﬁne what travel and tourism
means, going forward, and what is important to them may not be what was important to us.
Transparency has been dramatically enforced through social media and mobile devices, and globalisation
has led to fragmentation of previously heterogeneous markets. As Mark Andreessen says ‘software
is eating the world’ – yet, vacations are still very much real-life experiences. Because of this rapid
‘digitisation of everything’, human values, ethics and standards will become even more important, and
‘having a purpose’ or ‘doing the right thing’ will become a crucial ‘reason to buy’. Gerd will show
the key trends, globally; share some lessons in digital transformation from other industries, pinpoint
opportunities, ﬂag challenges and illustrate what the next ﬁve years will look like.
Speaker:

Gerd Leonhard – Futurist, Speaker, Author, CEO www.thefuturesagency.com (TFA),
Creator and host of www.thefutureshow.tv

17.00 – 17.15: Closing Remarks RDO5 Conference
Robin Mills – Chairman, RDO Communications Council

RDO5 Sponsors
Platinum Sponsors
Club La Costa World Resorts & Hotels
Celebrating 30 incredible years, CLC World Resorts & Hotels continues at the
forefront of the European industry as one of its most dynamic and diverse
companies; with an expanding portfolio of worldwide resorts and a wide range
of holiday points, rentals, fractionals and whole ownership property products.
Innovation has always played a key part in the company’s on-going success with products tailored to
match changing demands and holiday needs as voiced by its members and owners, while responding
to shifting social trends in holiday taking and property owning.
CLC World designs, develops and operates exceptional resorts with a reputation for outstanding facilities
and standards. Many awards have been won in areas that include hospitality, dining and green initiatives,
along with numerous TripAdvisor Certiﬁcates of Excellence. CLC World remains the only company in
European timeshare to have achieved ISO 9001 Quality Management for parts of its operations, allowing
it to display the BSI kitemark.
“Our ability to create products in tune with lifestyle changes and prevailing holiday preferences, without
compromising the CLC World quality experience, propels the company forward in its quest to build
better holidays for current and future generations to enjoy,” Roy Peires, Founder and Chairman, CLC
World Resorts & Hotels.
Diamond Resorts International®
We’re a global leader in hospitality and vacation ownership. We aim to consistently
exceed expectations with high quality resorts and incomparable hospitality.
Diamond Resorts International® provides VACATIONS OF A LIFETIME™ to members and guests the
world over. A wide selection of amazing destinations offer AFFORDABLE LUXURY and PRICELESS
MEMORIES, time and time again. Each vacation is as important to us as it is to you, so it’s our goal to
give every guest a ﬂawless, relaxing, memorable experience. Because WE LOVE TO SAY YES™, you’ll
always receive a superior level of personal service and commitment, year after year.
Diamond Resorts International® manages vacation ownership resorts and sells vacation ownership points
that provide members and owners with Vacations of a Lifetime™ through 93 managed resorts, 210
afﬁliated properties and four cruise itineraries.
About Diamond Resorts International®
• A network of more than 300 vacation destinations worldwide
• Locations in 33 countries throughout the continental United States, Hawaii, Canada, Mexico, the
Caribbean, South America, Central America, Europe, Asia, Australia and Africa
• Design your own dream vacation with endless choice and ﬂexibility, an hour away, or half way around
the world
Holiday Club Resorts Oy
Holiday Club Resorts is the European leader in Vacation Ownership. With more
than 27 years of experience and 32 destination alternatives, Holiday Club
stealthily maintains the diversiﬁcation of its range of leisure products. The latest
additions to this assortment are the Angry Birds Activity Parks. Holiday Club’s efﬁcient marketing and

sales organisation, sales concept in accordance with EU directives and solid knowhow, form a ﬁrm
foundation for success in both domestic and international markets. 32 Resorts, 1,500 holiday homes
and 7 spa hotels in Finland, Sweden and Spain guarantee a perfect destination choice.
In order to enhance customer satisfaction, the last ﬁnancial year was marked by considerable
investments. A total of 38,1 million euros was destined to improve the resorts. The key projects comprise
of three Angry Birds Activity Parks in Finland and one in Gran Canaria, as well as completion of the Capri
shopping centre in Saimaa.
The company’s goal for the forthcoming years is to maintain the lucrativeness of the timeshare and Villas
businesses at a high level and improve the proﬁtability of the spa hotel business signiﬁcantly. Holiday
Club will also invest in renovating and developing resorts both in Finland and abroad, and actively search
for new resorts to increase its operations.
The recent acquisition of shares in HCR by Mahindra Holidays & Resorts India, maps giant expansion
opportunities for both companies across Europe.
Interval International
Since 1976, Interval International® has been a leader in the shared ownership
industry, providing resort developers with outstanding services and product
enhancements.
The company operates an exchange network of nearly 2,900 quality properties in more than 80 countries.
Global Member-Services Centres assist about 2 million families who are enrolled in various programmes.
From programme design to digital sales and marketing tools, to reservations and ﬁnancial services,
Interval helps optimise the viability of traditional timeshare projects, points-based programmes, fractional
resorts, condo-hotels, and private residence clubs.
Consumers have access to a variety of membership options offering vacation exchange and valueadded beneﬁts. A points-based programme is designed speciﬁcally for owners of ﬁxed- or ﬂoating-week
timeshares.
Interval is an operating business of Interval Leisure Group (Nasdaq: IILG), a leading global provider of
membership and leisure services to the holiday industry.
RCI – The Global Leader in Vacation Exchange Reinventing Timeshare Exchange
For forty years RCI has been at the forefront of the vacation exchange industry,
transforming the vacation experience for resort developers and owners alike.
As the global leader in vacation exchange, RCI is known for being a trusted
associate as well as a full-service, single source growth partner for our clients’ needs.
RCI strives to make dream vacations a reality for our subscribing members, and to work with developers
to help enhance their sales and proﬁts by expanding the utility and enjoyment of their leisure real estate
products.
RCI is committed to driving innovation and harnessing the power of new technologies, and we continue
to advance the timeshare industry as a whole.
RCI is proud to afﬁliate with over 4,500 resorts in more than 100 countries, including some of the most
respected and renowned brands and vacation clubs in the business, and to provide our approximately
3.7 million members with unmatched ﬂexibility, choice and control through our RCI Weeks and RCI
Points exchange programmes as well as through The Registry Collection, the largest luxury leisure
exchange programme in the world.

Gold Sponsors
Generator Systems
Generator Systems: Create a 21st Century sales experience today! Create an
amazing interactive sales presentation for your customers and exceed their
expectations right from the get go... As customers embrace technology let
Generator systems bring the 'wow factor' to your sales process.
Let us show you how Generator can increase your bottom line proﬁtability and keep your team and
processes up to date. Call +44 1604 825500 or E-mail us at sales@generator-systems.com.
Shawbrook Bank Ltd
Shawbrook Bank Ltd has an exceptional focus on customer service and we
believe that this truly differentiates us from our competitors. We endeavor to
provide straightforward, easy to understand products and fast and efﬁcient
decision-making to our suppliers and customers.
We are proud of our association with RDO and have strong experience of working with resort developers
to create viable but simple ﬁnance solutions for UK customers. We have many years of personal
experience in this market and understand the importance of speed of service and ﬂexibility. With that in
mind, we have invested in people and systems that combine to deliver a refreshing service-led approach
that we believe is unrivalled. It is this approach that gives resorts the conﬁdence to grow their consumer
ﬁnance sales knowing that they are fully supported by an experienced lender that will partner with them.

Media Sponsors
Perspective International
Perspective Group provides the vacation ownership industry’s most
comprehensive, independent multi-media marketing and publishing services
globally. Products and services range from intensive PR & Multimedia services
such as INTUTION, a brand visibility service that includes custom content
creation and distribution, social media monitoring, online marketing and brand reputation management,
to the Perspective Magazine brand, which publishes the leading independent trade publication globally,
as well as custom membership magazines for clients.
Perspective Group is a media sponsor of more than 25 industry events per year and participates on a
number of trade association committees. They also host their own annual industry leader event, the
Global Networking Expo (GNEX Conference), and Canadian Resort Conference (CRC) on behalf of the
Canadian Resort Development Association (CRDA). Additionally Perspective Group is a partner in
Leadership Culture Retreats, a three-year leadership program for senior management teams. For further
information please visit http://perspectivemagazine.com/services.

Contributers
Pestana Hotels & Resorts
One man’s vision, over 40 years of family success... From humble beginnings
on the island of Madeira, Pestana has grown into one of the world’s leading
hospitality groups owning 90 luxury hotels across four continents and employing
over 6.500 people. In spite of its size, Pestana still retains the strong family values
and work ethic that were the foundations for the company we see today. Diversity is another part of the
Pestana story as the group also owns six golf resorts, an airline, a casino, tour operator, brewery, and
the international free trade zone in Madeira. The group’s assets totalled over €1 billion in 2013 with
annual turnover of €400 million and EBITDAR of €110 million.

The Pitch.

PERFECTED.
Tools of the trade or trading tools? Well, really, they’re both.
At the sales table, our digital tools give you a major assist with high-impact
video and features that demonstrate all of the possibilities of exchange,
reinforcing the value of vacation ownership.
Post-sale, your owners become engaged, using these tools and Interval’s
best-in-class membership products to plan their exchanges and Getaways.

Interval Sales Tool Kit:

IntervalWorld.com:

Features The Globe,
a 3-D representation of
Interval’s exchange network,
complete with informative
videos, stunning imagery
and other impactful content.

Optimises results at the sales
table and increases members’
transactions. Also available
in a mobile version.

Interval
International
App:
The online Resort
Directory and
Getaway bookings
on the go.

Interval HD:
Destination and resort videos,
and powerful member
testimonials.

AND WHEN NEW OWNERS BECOME
ENGAGED MEMBERS, WE ALL SUCCEED.

THE QUALITY VACATION EXCHANGE NETWORK

INTERVALWORLD.COM

•

FOR MORE INFORMATION, CONTACT YOUR RESORT SALES AND SERVICE REPRESENTATIVE.

•

RESORTDEVELOPER.COM

RDO proudly supports Christel House as its Charity of Choice.
This special relationship began under the auspices of the late Ron Haylock, a tireless advocate for the
European timeshare industry over many years and a passionate supporter of the work of Christel House.

As a tribute to Ron from his friends in our industry, a special Music Room
dedicated to his memory is being created at Christel House South Africa.
The Appeal Fund is closing shortly. Many of you have already donated
generously. For those who would still like to contribute, there will be
a final opportunity to do so during the Conference. The names of all
donors to this Appeal will be inscribed on a plaque in the Music Room,
acknowledging his many friends and colleagues from around the world.
J. R. Haylock 1944-2013

Christel House works!
The results are clear: 91.1% of our graduates from India and South Africa are now either working, studying, or both.
Their lives, and those of their families, have been transformed, thanks to supporters like you.
One hundred per cent of all donations at RDO5 will go directly to student programmes.
Please give generously so that we can continue helping more children to escape the sentence of poverty.

Christel House

Transforming Lives
Christel House Europe, Hayloft Cottage, Loddington, Northamptonshire, NN14 1LD
Tel: +44 (0) 7849 803422 email: etaylor@uk.christelhouse.org

Activities and Social Events
Thursday 18th September
Welcome Cocktail & Canapé Reception
1st Floor Meeting Rooms & Foyer
Dress Code: Smart Casual

Friday 19th September
19.30 – 00.00: Moonlight Party
First coaches leave venue hotel at 19.00
Kia Oval
Dress Code: Casual (NB: Outside venue)
NB: Admission to registered conference delegates only; please remember to bring your conference
badge with you to gain entry.

Saturday 20th September
20.00 – 23.30: Gala Dinner
Lisbon Foyer & Lisbon A/B
Dress Code: Smart Casual
NB: Admission to registered conference delegates only; please remember to bring your conference
badge with you to gain entry.

23.30 Onwards: Wrap Party
Lisbon Foyer & Lisbon A/B
Dress Code: Whatever you can boogie in!

All Conference Days
Delegate Breakfast and Lunch
Atlantico Restaurant/Lobby bar

RDO5 Late Bar
The RDO5 bar, located in the hotel lobby main bar area, will be the place to meet for a late night drink.

RDO would like to take the opportunity to thank the sponsors
of this year’s event for their generous support:

Platinum Sponsors

Gold Sponsors

Media Sponsors

Contributors

In addition RDO would like to thank the RDO5
Conference Working Group for their tireless
commitment:
Robin Mills – Chairman RDO Conference Working Group and Communications Council
Michael Myers – Group Director of Marketing and Travel, Interval International
Dimitris Manikis – Vice President, Business Development, RCI Europe, Middle East and Africa
Jon Baker – Director, Liberty Connections Ltd
Lisa Migani – Director Leisure Services, FNTC Ltd
Pete Jones – Partner, Generator Systems
Paul Mattimoe – CEO, Perspective International
Steven Dow – European Director Inventory & Yield, Diamond Resorts International®
Paul Gardner Bougaard – Chief Executive, RDO Ltd
Nikkie Yeaman – Director Operations & Finance, RDO Ltd

Joining forces, creating
synergies and working as a team,
we stand stronger together.

