15th – 17th September 2013
Lopesan Baobab Resort & Spa, Gran Canaria

Programme of Events

Sunday 15th September
19.30 – 21.00

Welcome Cocktail Reception

Monday 16th September
08.30 – 09.10
09.10 – 11.45
11.45 – 12.15
12.15 – 14.00
14.00 – 15.30
15.30 – 17.30
17.45 – 18.30
20.00 – 00.00

Delegate Registration
Conference Sessions
Coffee Break & Networking
Conference Sessions
Lunch
Breakout Sessions & Networking
RDO Annual General Meeting
The Sunset Party

Tuesday 17th September
09.00 – 09.25
09.25 – 12.00
12.00 – 12.30
12.30 – 14.00
14.00 – 15.30
15.30 – 17.30
20.00 Onwards

Delegate Registration
Conference Sessions
Coffee Break & Networking
Conference Sessions
Lunch
Conference Sessions
Gala Dinner & Wrap Party

Wednesday 18th September
Departure

Welcome to Gran Canaria and to the 2013
RDO Conference: RDO4
One of the things that really stood out at RDO3 last year was the terrific
sense of camaraderie among delegates and I believe there’s no doubt that
working together – and “Standing Together” – will influence how well the
industry does over the next few years.
If 2012 was about rising to the challenges we’ve had to navigate, 2013 is much more about change.
Changes that are already happening, changes we may need to make.
High on the list is RDO’s intensified focus on media relations, because it is so important that both the
press and the public understand exactly what timeshare and fractional ownership is, along with all the
advantages that come with vacation ownership.
We’re also looking closely at the invaluable research RDO has commissioned to use it to help develop
innovative new products. The end goal of course is to attract the new generation of younger timeshare
buyers who we know want even more innovative, flexible products, but also want to buy into shorter
term ownership, with an exit strategy.
RDO4 is an exceptional opportunity to come and meet some of Europe’s leading experts in our field.
We’ll be answering the big questions, building on what we’ve achieved by working together to propel
our vibrant, changing industry forward. You can count on plenty of lively debate, insightful discussions,
predictions and invaluable insights from those in the know.
As I mentioned last year, the road to success is a marathon – not an Olympic sprint. Clearly, it’s going
to be the companies and entrepreneurs who can adapt to (or better still, pre-empt) the big changes
happening within our industry that will do best. And what better way to ensure a healthy future than by
“Standing Together” in a spirit of dynamic collaboration built on ethical principles?
Sponsorship is vital to support RDO’s events and I would like to take this opportunity to say a big thank
you to our five principal event sponsors: CLC World Resorts & Hotels, Diamond Resorts International®,
Holiday Club Resorts Oy, Interval International and RCI for their generosity and tireless support – it is
genuinely appreciated.
In addition, I would like to acknowledge the kind support of our other sponsors, Dial An Exchange, First
Resorts, Generator Systems, Shawbrook Bank Ltd and Perspective International.
Also my sincere thanks to my fellow RDO Conference Working Group colleagues who have yet again
contributed their time and expertise to help shape this years event.
And finally, a big thank you to our speakers.

Robin Mills
Chairman, RDO Conference Working Group and Communications Council

formerly Club La Costa

Global Resort Property Developer
and Operator
MULTI DESTINATION CLUBS
POINTS
HOLIDAY RENTALS
FRACTIONAL & OUTRIGHT PROPERTY OWNERSHIP

Building Better Holidays
w w w . c l c w o r l d . c o m

Moderator and Speakers
RDO4 Moderator – Roy Sheppard
RDO is delighted to announce the return of the RDO3 Moderator – Roy
Sheppard. Roy is a specialist conference moderator, an experienced speaker
and the author of six books.
He is the acknowledged European expert on building profitable business
relationships through networking and referrals and has spoken at conferences
internationally for many of the world’s largest companies. He has worked as a
visiting lecturer at Cranfield University’s full-time MBA course. And more recently at Henley School of
Management.
His early career began in television and radio. Working both regionally and nationally for the BBC, he
presented music and interview-based programmes, including the Sony Award winning “In the News”
on BBC Radio 4.
Since leaving the BBC as a presenter and interviewer, Roy has worked repeatedly for many of the world’s
largest and most successful companies. Clients keep re-booking him because of his insights and
enthusiasm.
To find out more about Roy visit www.royspeaks.com

Key Note Speakers
Geoff Ramm
International Marketing Speaker, Marketer & Author of OMG, PSA UKI President & FPSA
Geoff Ramm is a multi-award winning marketing speaker, based in the United
Kingdom. He has keynoted to rave business reviews throughout Europe, South
Africa, North America, Asia and the Middle East.
He’s also been dubbed ‘the Billy Connolly of marketing’. As the creator of
‘Observational Marketing’ & author of ‘OMG Observational Marketing Greats’ he
takes you on a journey of memorable real life marketing and service stories that
not only enthrall and enthuse, but also leave your mind buzzing with new ideas to help you to stand out
from the competition.
Geoff has launched start-up enterprises without a budget, created marketing ideas, which have become
legend, and marketed global giants including Honda, Toyota and Chrysler. Client feed-back: “Brilliant” –
British Airways, “Unleashed Creativity” – TATA, “A Must See” – Sage, “Captivating” – Tiger Brands.

Lori Randall Stradtman
Online Reputation Management Expert & On-line Consultant
Bestselling Author of Online Reputation Management for Dummies, Social Media
Native, and Online Business Consultant Lori Randall Stradtman shows Business
Owners and Executives how to create and maintain a solid, positive reputation
online that wins people’s trust and starts important conversations.
Lori was featured as on Online Reputation Management expert by Forbes, New
York University, and several notable organizations.
Stradtman consults for world famous entertainers, C-level executives, entrepreneurs, and directors of
charitable organisations.

Steve Clarke
The Professor of “BuyOligy”, Sales Mentor, Author, Inspirational Business Speaker...
Steve left school at the age of 16 with no qualifications, direction or purpose in
his life.
At 18 he became engrossed in the power of personal development and goal
setting. At 19, with a fresh attitude and determination to succeed, he found his
niche in sales.
Since then he has owned and operated businesses in the UK and USA. He has taken them from start
up to stock market flotation.
He grew his last UK business from scratch to £30m in annual revenues in just 8 years, sold out and
retired at the age of 45.
Now, in addition to running his Sales Mentoring and Mastermind Programs, he delivers sales training to
leading companies around the world, lectures at Universities and is regularly engaged as a keynote
inspirational business speaker internationally.
Steve lives by his mantra:

“It’s your attitude
that determines your altitude”

AFRICA • ASIA • AUSTR ALIA • EUROPE • NORTH AMERICA • CENTR AL AMERICA • SOUTH AMERICA

UPGRADE TO A

Better

THE HISTORIC CRAGS LODGE

PINE LAKE RESORT

Management
Company

SANTA BARBARA GOLF AND OCEAN CLUB

From Log Cabins to Castles to Destination Resorts

we have the experience
DIAMOND RESORTS MANAGEMENT SERVICES
• Unparalled SERVICE DELIVERY
• Increase occupancy and revenue
through a GLOBAL platform
• REDUCE COST through massive
buying power
• CUSTOM & PERSONAL Services
• Find out how to offer your owners
an immediate GLOBAL POINTS
based club solution

Call to discuss a
CUSTOMIZED MANAGEMENT PROGRAM
to meet your needs.

+44 (0)845 4018007
E-MAIL: diamondresortsmanagement@diamondresorts.com
WEB: www.diamondresortsmanagement.com

Experience the hospitality of our Diamond family.

THE RIDGE ON SEDONA GOLF RESORT

MYSTIC DUNES RESORT & GOLF CLUB

16048.0613

Guest Speakers
John Spence – CEO & Chairman, Karma Royal Group
With over twenty years experience at the forefront of the hospitality industry, John
Spence sees himself more as an entertainer than a businessman. In the early
‘80s, Spence cut his teeth as a music agent in London before moving into
property sales and marketing where he excelled.
John formed Royal Resorts in 1993, and the Karma Royal Group now boasts
an impressive portfolio of brands, spanning from Asia to Europe, Australia and
the Caribbean.
A keen patron of the arts, passionate sports fan, and supporter of numerous charities, John was the
2010 Ernst & Young Australian Entrepreneur Of The Year.

Kurt Scholl – Member of the Board of Directors, former CEO, Hapimag AG & President, maribe
ag Host Consulting
Kurt was born into an hotelier Family in the Black Forest, Germany. He holds a
Diploma in economics and management from Fribourg University, Switzerland.
His professional career started by managing the family Hotel and after he sold
the Hotel he worked as a Consultant with Gemini Consulting and KPMG for ten
years. Kurt held positions as General Manager at DEKRA environmental services
and Pneuhage Management, Germany’s largest industry independent retailer
and wholesaler for tyres.
In 2001 Kurt joined Hapimag, first as KPMG Consultant and from 2003 as CEO and since April 2013 as
member of the supervisory board. Since June 2013 Kurt is also President of maribe ag Host Consulting.

Roy Peires – Founder & Chairman, CLC World Resorts & Hotels
CLC World Resorts & Hotels’ founder and chairman has over three decades created a worldwide hospitality group; one that designs, develops and operates
award-winning resorts with a wide and innovative range of holiday and property
owning products.
South African born Roy, who became a British national in the 1980s, continues
to grow and evolve his company, which currently has a portfolio of 32 resorts,
cementing its position as a leading shared ownership brand in Europe and establishing it as such on an
international level.

RDO4 Business Sessions
Monday 16th September
09.10 – 09.20: Welcome to RDO4
Calvin Lucock, Chairman of RDO opens the 2013 RDO Conference.
09.20 – 10.15: How to be Upbeat in a Downbeat World
Have you ever been taught how to be happy? Indeed, is that possible? Roy says “yes” and shares
practical ideas on how to be genuinely upbeat about life and work.
WARNING: This talk was the subject of a ‘complaint’ by a delegate outside a breakout room. “The
audience were making too much noise because they were enjoying themselves too much!”
Speaker:

Roy Sheppard

10.15 – 11.00: Your Good Name - How to Create a Solid Reputation Online
Interactive session on how to customise an ORM system that will protect and serve you if crisis strikes,
as well as boost your genuine influence and sales online.
Speaker:

Lori Randall Stradtman

11.00 – 11.45: Social Media - Let’s Be Practical
Social media, todays buzz words, or have you heard it all before and are tired of listening to another
presentation? Find out what the Bournemouth University students had to say about how the industry is
dealing with social media and hear from some of those in the industry who have made it work for them.
Presenter: Sue McNicol – Director Communications & UK Affairs, RDO Ltd
Panelists: Denis Markham – IT Manager & Social Media Co-ordinator, Pearly Grey
John Beckley – CEO, Sorted Sites
Niki Christian Nutsch - Doctoral Researcher, Oxford School of Hospitality Management
Sarah Hulme – Senior Vice President of Global Club Operations, Diamond Resorts International®
11.45 – 12.15: Coffee Break
12.15 – 13.00: Emerging markets: what’s in them for us?
How do markets “emerge”? How much effort do we need to put in to make sure they have the right
framework to emerge successfully? Looking around the RDO world, where are these emerging markets
today for sales teams and resort developers and who are the key players?
Panelists:

Juan Antonio Marrero Picar – Director, Mediaset Consulting S.L. (Premier Holiday)
Mark Akkerman – Director, Mediaset Consulting S.L. (Premier Holiday)
Vladimir Sucevan – Global Chief Operations Officer, Absolute World Group

13.00 – 13.45: From Small Beginnings to Global Player
Roy will enlighten delegates on the evolution of CLC World Resorts & Hotels, from its small beginnings
on the Costa del Sol to its position today, as a global shared ownership brand. He will also share with
delegates the importance of diversification to meet market trends, which has been a key component to
CLC’s growth.
Speaker:

Roy Peires – Founder & Chairman, CLC World Resorts & Hotels

13.45 – 14.00: Closing Remarks Day 1 Main Business Sessions

14.00 – 15.30: Lunch

15.30 – 16.15 and 16.45 – 17.30: Breakout Sessions
Each breakout session will run twice during the afternoon, with a coffee break in between from
16.15 – 16.45.

Your on-line reputation - the do's and don’ts
Today reputation management is about controlling what is said about you online. This session, with 3
experts, will look at how you can take control in order to combat negative comments, push down
negative search results but also how you can use the same channels to engage with and promote your
products.
Moderator: Jackie Murphy – Managing Director, Flagship Consulting Ltd
Panelists:

Chris Emmins – Strategy Director, KwikChex.com
Howard Nusbaum – CEO & President, ARDA
Lori Randall Stradtman – Randall Stradtman Social Media Design

“Life’s a Pitch… and then you buy”™…
If you want to increase sales, this is a master class not to be missed. Your emails, sales letters and
presentations will all improve. Steve’s not holding back, he’ll share low cost and no cost strategies
guaranteed to increase sales… providing you implement a few simple secrets he's going to give you…
yes, they're legal, simple and non technical!
It’s imperative you learn how to deliver winning pitches and presentations, written or spoken. To succeed
you must discover the secrets that allow you to communicate effectively face to face and even to an
invisible audience… and we all have an invisible audience - he'll explain more on the day.
Speaker: Steve Clarke – The Professor of “BuyOligy”, Sales Mentor, Author and Inspirational
Business Speaker

RDO4 Business Sessions
Tuesday 17th September

09.25 – 09.30: Roy Sheppard welcomes delegates to Day 2 of RDO4 2013 Conference

09.30 – 10.30: WTF Celebrity Service
So you think you are hot at customer service?
Think again!!!! Celebrity Service takes you and your business to levels above your competition, it’s a
mind shift that will transform word of mouth.
Be Warned: There are also amazing prizes to be won during the presentation!
Speaker:

Geoff Ramm – International Marketing Speaker, Marketer & Author of OMG, PSA UKI
President & FPSA

10.30 – 11.15: RDO Mission Statement – Window Dressing or Reality?
RDO issued its Mission Statement, Vision and Values this Spring. It is seen as an important step in
supporting ethical values in the industry and establishing RDO membership as the quality kite mark.
How will you implement it in your organization, will you bother, do you care, is it important? These and
other questions addressed in this session.
Panelists:

Calvin Lucock – RDO Chairman and Managing Director, Holiday Club Canaries
Jackie Murphy – Managing Director, Flagship Consulting Ltd
Michael Coletta – Director of Business Management EMEA, Hilton Grand Vacations
Nelson Goncalves – Project Director, Dom Pedro Hotels

11.15 – 12.00: View From the Top
Hapimag is 50 this year. Kurt Scholl has been CEO for the last 10 years, standing down in April 2013.
He describes how Hapimag has had to adapt to changing consumer needs over this period and how
the industry should work together to meet new consumer challenges.
Speaker:

Kurt Scholl – Member of the Board of Directors, former CEO, Hapimag AG & President,
maribe ag Host Consulting

12.00 – 12.30: Coffee Break

12.30 – 13.15: Five Star Hippy
In a shortened version of the speech he recently gave at Yale university, John will tell the story of his
journey and the successes (and failures!!) of the Karma Royal Group over the past 20 years, as well as
their creation of the concept of ' 5 Star Hippie'
Speaker:

John Spence – CEO & Chairman, Karma Royal Group

13.15 – 14.00: The True Cost of Marketing
In this session, we will learn from a panel of experts the true costs of the various forms of lead generation
and the constraints and opportunities this presents for the industry.
Panelists:

Steve Pentland – Co-Founder & CEO Generator Systems Ltd
Ian Goddard – Owner, Pueblo Evita and Fairways Clubs
Mary-Anne Pulé – Managing Director, MAP Destinations
Neil Cunliffe – European Director of Sales & Marketing, Diamond Resorts International®

14.00 – 15.30: Lunch

15.30 – 16.15: Standing Together – What Are Our Responsibilities and Opportunities?
We all share in the responsibility for our industry's future. Our challenge is to stand together to assure
the best possible future for the industry. This panel will share their views on this and give their insight in
to what they see as our responsibilities and indeed opportunities.
Panelists:

Darren Ettridge – SVP Resort Sales & Business Development, EMEAA Interval International
Gordon Gurnik – Global President, RCI
Roy Peires – Chairman and Founder, CLC World Resorts & Hotels
Sarah Hulme – Senior Vice President of Global Club Operations, Diamond Resorts International®
Vesa Tengman – Chief Executive & Managing Director, Holiday Club Resorts Oy

16.15 – 17.15: How to Thrive... not just survive
There’s no denying - these are challenging times. But what’s easier for us to change – the overall state
of the economy or our attitude towards it? The answer is obvious, and it’s attitude that is allowing so
many people to thrive... not just survive in business today. Our final keynote speaker offers hard hitting
“proof” as to how important having and maintaining the right attitude is in order to succeed.
Speaker:

Steve Clarke – The Professor of “BuyOligy”, Sales Mentor, Author, and Inspirational
Business Speaker

17.15 – 17.30: Closing Remarks RDO4 Conference
Robin Mills – Chairman, RDO Communications Council

RDO4 Sponsors
Platinum Sponsors
Club La Costa World Resorts & Hotels
CLC World Resorts & Hotels designs, builds and manages multi-award
winning resorts, with outstanding facilities and services, at eight worldwide
destinations. With 32 distinguished resorts and new projects under way in the US and Turkey, and the
2013 acquisition of Resort Solutions Ltd., the company maintains a vigorous marketing operation and
a network of sales centres in key off site locations and on site at its main country resorts. Approaching
almost three decades in the industry, CLC World (formerly Club La Costa) is one of Europe’s leading
shared ownership companies, with worldwide growth and an expanded range of holiday and property
owning products.
From design through to highly experienced resort management, CLC World places its quality stamp
on resorts in continuing pursuit of its commitment to building better holidays for current and future
generations.

Diamond Resorts International®
Diamond Resorts International®, with global headquarters in Las Vegas, Nevada,
is one of the largest hospitality companies in the world with a network of more
than 260 vacation destinations located in 28 countries throughout the continental United States, Hawaii,
Canada, Mexico, the Caribbean, South America, Central America, Europe, Asia, Australia and Africa.
Offering simplicity, choice and comfort to more than 490,000 owner-families through our branded
hospitality service, Diamond Resorts International® is dedicated to providing its guests with effortless
and relaxing vacation experiences every time, for a lifetime.
Annually, nearly 1.4 million owners, members and guests enjoy the simplicity, choice and comfort
Diamond Resorts International® offers through our branded hospitality experience.
Diamond Resorts Corporation and its subsidiaries develop, own, operate and manage vacation
ownership resorts and, through resort and partner affiliation agreements, provide owners and members
with access to 79 managed resorts, 180 affiliated resorts and hotels and four cruise itineraries through
THE Club® at Diamond Resorts International®. To learn more, visit DiamondResorts.com

Holiday Club Resorts Oy
Holiday Club Resorts is the European leader in Vacation Ownership. With more
than 26 years of experience and 32 destination alternatives, Holiday Club
stealthily maintains the diversification of its range of leisure products: hotels, spas, villas, rural cottages,
ski holidays, beach holidays, golf courses, restaurants, a shopping centre… The latest additions to this
assortment are the Angry Birds Activity Parks, which are a creative cooperation between Finnish market
leaders. Holiday Club’s efficient marketing and sales organisation, sales concept in accordance with EU
directives and solid knowhow, form a firm foundation for success in both domestic and international
markets. 32 Resorts, 1,500 holiday homes and 7 spa hotels in Finland, Sweden and Spain guarantee a

perfect destination choice for holidays and meetings alike.
The company’s goal for the forthcoming years is to maintain the lucrativeness of the timeshare and Villas
businesses at a high level and improve the profitability of the spa hotel business significantly. Holiday
Club will also invest in renovating and developing resorts both in Finland and abroad, and actively search
for new resorts to increase its operations. The 5-year target is to have 8 to 10 spa hotels operational
and to expand business extensively in Northern and Southern Europe.

Interval International
Interval International has been a pioneer and innovator in shared ownership since
1976. The company’s investment in leading-edge technology continues to be a
focal point of our resort client and consumer member service outreach. Our Sales Tool Kit App leverages
the growing popularity of using the iPad to create a more impactful exchange presentation at the point
of sale. A key component is the Interval Exchange Tracker, an interactive world map that shows exchange
and Getaway holiday activity nearly in real time. This powerful app is essential in bringing to life the world
of vacation possibilities available through Interval.
We have also expanded our tools for members with the enhanced Interval International App, which gives
them the ability to purchase Getaways. They can log in while on the go to access account information,
browse the Resort Directory, and share information with family and friends on social networks. IntervalWorld.com has been refreshed with a new look and expanded Interval HD video library. In addition to
the destination and resort videos, topics now cover an overview of vacation ownership and member
testimonials. The informative content is a resource for developers to use during the sales process and
for consumers researching the industry. Another feature on the website is Interval Community, one of
the largest timeshare social networking forums in the world.

RCI
RCI – The Global Leader in Vacation Exchange Reinventing Timeshare Exchange
Since pioneering the vacation exchange concept in 1974, RCI has been at the forefront of the industry,
transforming the vacation ownership experience for resort developers and owners alike. Our goal is to
make dream vacations a reality for our members and to help enhance the sales and marketing efforts
of developers by offering the most innovative, value added solutions that propel the timeshare industry
forward.
RCI is proud to be the vacation exchange provider of choice for more than 4,000 resorts in 100 countries
and to provide our 3.7 million members with unmatched flexibility, choice and control through our RCI®
Weeks and RCI Points® exchange programmes, as well as through The Registry Collection, the largest
luxury leisure exchange programme in the world. RCI subscribing members also have the option to
participate in Platinum level membership, giving them priority access to upgrades and other benefits.
At RCI we are committed to driving innovation and harnessing the power of new technologies to help
our affiliates stay ahead of the competition. From online tour generation and free training to expert social
media monitoring, we provide services and solutions that are tailored to our affiliates’ needs to help grow
their business.

Gold Sponsors
Dial An Exchange
Dial An Exchange (DAE) is a global timeshare exchange company founded in
Australia in 1997. Today, the company exceeds 450 000 members worldwide,
serviced from eleven offices across the globe, including three newly opened service centres in Germany,
Italy and Eastern Europe. As the world’s largest privately owned exchange provider, DAE has the enviable
ability to listen, and react quickly to the needs of customers.
DAE offers true worldwide vacation availability, plus discounted rental and bonus weeks in prime
locations. With no complicated rules or trading powers – just a simple ‘week-for-week’ exchange –
simplicity and transparency are at the heart of the company’s success.
DAE offers a free membership option, 24/7 availability and booking online, and no upfront fees, with
their low exchange fee payable only upon booking confirmation. For three successive years, DAE has
been voted by its industry peers as providing the industry’s Best Customer Service in the prestigious
Perspective Magazine Awards, leaving little doubt that DAE excels where it counts most – in caring for
their members.

First Resorts
First Resorts Management is a dynamic company, passionate about providing
the highest levels of Service Excellence to property developers, clubs, resorts
and hotels. As Managing Agents for over 60 resorts throughout, South Africa, Namibia and the United
Kingdom, they are proud of the many lives touched every year through their management services.
First Resorts, excels at all aspects including asset management, reception check in, food and beverage
management, financial control, security management, design and refurbishment, rentals, central buying,
housekeeping, maintenance and yield management. However, providing these basic expectations is no
longer the key to creating memorable and amazing vacation experiences. It now takes a lot more to
exceed the guests’ expectations.
First Resorts is dedicated to ensuring that each guest indulges in a vast array of emotions, experiences
and feelings. The intent is that guests’ senses will be stimulated in wonderful ways to create magical
memories – memories of satisfaction and fulfillment – and the desire to return time and time again.

Generator Systems
Generator Systems: Create a 21st Century sales experience today!
Create an amazing interactive sales presentation for your customers and exceed their expectations right
from the get go… iPad and Android based, Generator systems bring the 'wow factor' to your sales
process.
Let us show you how Generator can help increase your bottom line profitability. Call +441604 825500
or e-mail us at sales@generator-systems.com

The pitch.
MADE PERFECT.
The sales presentation has evolved. High tech is in. Consumers want to
see vacation ownership in action, so let’s take them for a virtual test drive.
To meet this demand, you need a partner with Interval International’s
experience, expertise, and commitment to innovation.
We’ve developed a collection of digital tools designed to close more
sales. Coupled with the industry’s best range of membership products,
these tools will keep members engaged long after the sale is made.

AND WHEN NEW OWNERS
BECOME ENGAGED MEMBERS, WE ALL SUCCEED.

Interval Sales Tool Kit:
Features the high-impact
Interval Exchange Tracker.

IntervalWorld.com: Redesigned to optimize
results at the sales table and increase members’
transactions. Also available in a mobile version.

Interval HD: Destination and
resort videos, and powerful
member testimonials.

T H E Q U A L I T Y VA C AT I O N E X C H A N G E N E T W O R K ®

INTERVALWORLD.COM
RESORTDEVELOPER.COM

Interval International App:
The online Resort Directory and
Getaway bookings on the go.

Silver Sponsor
Shawbrook Bank Ltd
Shawbrook Bank Ltd has an exceptional focus on customer service and we
believe that this truly differentiates us from our competitors. We endeavor to
provide straightforward, easy to understand products and fast and efficient decision-making to our
suppliers and customers.
We are proud of our association with RDO and have strong experience of working with resort developers
to create viable but simple finance solutions for UK customers.
We have many years of personal experience in this market and understand the importance of speed of
service and flexibility. With that in mind, we have invested in people and systems that combine to deliver
a refreshing service-led approach that we believe is unrivalled. It is this approach that gives resorts the
confidence to grow their consumer finance sales knowing that they are fully supported by an experienced
lender that will partner with them.

Media Sponsor
Perspective International
Perspective Group provides the vacation ownership industry’s most comprehensive, independent multi-media marketing and publishing services globally. PR &
Multimedia services include INTUTION, a brand marketing service that uniquely combines PR and custom content creation and distribution, with social media monitoring, online marketing and brand reputation management.
As the leading timeshare industry publisher, Perspective Magazine is published in five distinct regional
editions, and the expert editorial team also produces custom magazines for resort developers.
Perspective Group is a media sponsor of more than 30 industry events per year and participates on a
number of trade association committees. They also host their own annual industry leader event, the
Global Networking Expo (GNEX Conference). For further information please visit http://perspectivemagazine.com/services

A big thank you to all our sponsors!
You made this event possible...

Activities and Social Events
Sunday 15th September
19.30 – 21.00: Welcome Reception (Drinks & Canapés)
The terrace of Samuel Baker Bar
Dress Code: Smart Casual

Monday 16th September
20.00 – 00.00: The Sunset Party
Mungo Bar/Beach Pool
Dress Code: Smart Casual
NB: Admission to registered conference delegates only; please remember to bring your conference
badge with you to gain entry.

Tuesday 17th September
20.00 – 23.30: Gala Dinner
The terrace of Richard Burton Bar
Dress Code: Smart Casual
NB: Admission to registered conference delegates only; please remember to bring your conference
badge with you to gain entry.
23.30 onwards: Wrap Party
Dodori Bar/Discotheque
Dress Code: Whatever you can boogie in!

All Conference Days
Delegate Breakfast – Marula & Baobab Restaurants
Delegate Lunch – Marula Restaurant

RDO4 Late Bar
The RDO4 bar, located in the Lodge – Richard Burton Bar, will be the place to meet for a late night drink.

See you there!

The Sunset Party
Hosted by

Interval International and RCI

Date:
Time:
Place:
Dress Code:

Monday 16th September
8pm
Lopesan Baobab Resort
Smart Casual

We look forward to you joining us for dinner and drinks.
Only those who are registered at the RDO4 conference
may attend so please remember to bring your conference
badge to gain entry.

The Sunset Party

RDO would like to take the opportunity to thank the sponsors
of this year’s event for their generous support:

Platinum Sponsors

Gold Sponsors

Silver Sponsor

Media Sponsor

In addition RDO would like to thank the RDO4
Conference Working Group for their tireless
commitment:
Robin Mills – Chairman RDO Conference Working Group and Communications Council
Michael Myers – Group Director of Marketing and Travel, Interval International
Dimitris Manikis – Vice President, Business Development, RCI Europe and the Middle East
Pete Jones – Partner, Generator Systems
Paul Mattimoe – CEO, Perspective International
Calvin Lucock – Managing Director, Holiday Club Canarias
Steven Dow – European Director Inventory & Yield, Diamond Resorts International®
Paul Gardner Bougaard – Chief Executive, RDO Ltd
Nikkie Yeaman – Director Operations & Finance, RDO Ltd

The journey upwards is
steep. By standing together
we’ll reach our goals.

